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Factors Affecting Online Purchasing Through E-Marketplace.
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Abstract

In the digital age, Electronic commerce (E-commerce) has unarguably become an

important channel for exchanging goods and services. This phenomenal along with
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Coronavirus Disease 2019 (COVID-19) pandemic has transformed how Thai people lives. The
objective of this study is to study Factors Affecting Online Purchasing Through E-Marketplace.
The data analyzed in this study included differences of demographic factors and 7Ps
Marketing Mix. The quantitative research was conducted on a sample size of 395 consumers
by Online. Statistical analysis was conducted by descriptive statistics including frequency,
percentage, mean and standard deviation. Quantitative statistics including Independent
Samples T-Test, One-way analysis of variance (ANOVA) and Multiple regression. The results
showed that most consumers were female, aged between 20-29, Single, with a Bachelor’s
degree and average monthly income between 10,000-20,000 Thai baht. The demographic
factors: age, status, occupation and monthly income also the 4 Marketing Mix of Process,
Physical Evidence, Product and Place play an important role that affected the online

purchasing through E-Marketplace.
Keywords: E-Marketplace, Purchasing Decisions, Marketing Mix.
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