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Abstract

This research study Objectives 1) to study the marketing mix in making decision to buy healthy food among working
age groups in Nam Yuen District 2) To study the purchasing decision of healthy food among working age groups in Nam
Yuen District, Ubon Ratchathani Province 3) to study the relationship between the marketing mix and the decision to
purchase healthy food of the group Working age in Nam Yuen District Ubon Ratchathani Province This research study is a
survey research. The sample consisted of 400 working age groups in Nam Yuen District, Ubon Ratchathani Province by
random sampling. The statistics used in the data analysis were frequency, percentage, mean and standard

deviation. analysis to test hypotheses by analyzing multiple regression

The results of the study found that Most of the sample were female (86.8%), aged between 26-30 years (22.5%),
bachelor degree education (79.3%), occupation of civil servants/state enterprises (84.5%), good health (hundreds of 46.8%

each)

Analysis of the marketing mix The results of the study found that Overall, the opinions were at a high level, with a
total mean of 2.85 and a deviation. The standard is 0.824 and the promotional aspect has the highest level of feedback. The

mean was 3.59 and the standard deviation was 0.994.

The results of the analysis of information on the purchasing decision-making process revealed that the majority of
respondents had a high level of opinion on the overall purchase decision-making process. The total mean was 3.57 and the
standard deviation was 0.982. It was found that the purchasing decision process information seeking There is an opinion at

the highest level. The mean was 3.61 and the standard deviation was 0.986.

hypothesis test results marketing mix It was related to the decision to buy healthy food among working age group in
Nam Yuen District. Ubon Ratchathani Province The results showed that the promotion aspect had a high influence on the

purchasing decision with a correlation coefficient of 0.949 which was the highest value.
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