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Abstract

Service Marketing Mix to Purchase Fresh Coffee of Consumers at Ma Na De
Shop, Khueang Nai District Ubon Ratchathani Province it aims to (1) to study the
consumption habits that affect the choice of fresh coffee of consumers at. Ma Na De
Shop, Khueng Nai District Ubon Ratchathani Province (2) to study market factors
and service quality affecting the purchase of fresh coffee by consumers at. Ma Na De
Shop, Khueng Nai District Ubon Ratchathani Province. This is a quantitative
research. Use exploratory education methods The population used in this study was
consumers who buy fresh coffee here at Ma Na De, Khueng Nai District, Ubon
Ratchathani Province .Questionaire was used as a tool to collect data and analyze data
with descriptive statistics: frequency, percentage, mean, standard deviation. Test
hypotheses and report results with inferred statistics, analyzing the relationship
between personal factors that focus on market contributions to the impact on the
habits of buying fresh coffee.

The results of the data were :. Mostly were females , aged between of 31 - 40
years old, bachelor's/equivalent degree, government/state enterprise officials,
average monthly income of 10,001-20,000 baht, enjoyed experiencing the atmosphere
and location of the shop. There was a frequency of purchases 1-2 times a week. The
most frequent used period between 12.01 — 14.00 hrs. It found that the effect on
marketing mix was very high, which was sorted by priority in order: Firstly
consumers were most focused on the service process. Secondly product and
personnels, price, physical and presentation, distribution and marketing promotion

accordingly.
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