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ABSTRACT

The objectives of this research were 1) to study the marketing mix that influences
consumers' decision to use the Ant Delivery application; 2) to study the decisions that influence

consumers' decision-making. The Ant Delivery application was used by 100 people. The research
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tool was an opinion questionnaire about the factors that influence consumers' decision to use
the Ant application. Use is frequency, percentage, arithmetic mean. standard deviation and
Pearson's correlation coefficient analysis. The results of the study revealed that most of the
respondents in this research were female. Age between 20-30 years old, most of them
graduated with a bachelor's degree. Occupation is a civil servant / state enterprise employee
and has an average monthly income of 10,001 — 20,000 baht in terms of marketing mix As a
result, consumers decide to use the Ant Delivery application using average statistics and
standard deviations. It was found that the overall level was at a moderate level and in terms of
consumer demand. There is the highest number of agreements. followed by consumer costs.
Ease of purchase and communication, respectively. The decision to use the Ant Delivery
application for food delivery services of the population in Uthumphonphisai District Sisaket
Province By using statistics, mean and standard deviation, it was found that the overall level
was at a moderate level, and the perception of the problem was the first place. followed by
behavior after information search The evaluation of alternatives and the purchasing decision,
respectively. Testing of variables affecting the effectiveness of the relationship between the
marketing mix factors. It was found that the marketing mix factor was significantly correlated

with consumers' decision to use the Ant Delivery application for food delivery at the 0.5 level.

Keywords: consumer, application ant, food delivery service
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