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Factors affecting the decision to shop online, Buengboon district, Sisaket.
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ABSTRACT

The objective of this research was 1) to study and compare personal factors
affecting the decision to shop online and 2) to study the factors of marketing
mix that affect the decision to buy products through online channels. The sample
group used in this study was consumers who choose to shop online in Buengboon
Municipality Buengboon District 300 cases in Sisaket Province by convenience
sampling. The tools used in the study was a questionnaire. And statistics for data
were analyzes by frequency, percentage, mean, standard deviation, t-test, One-Way
ANOVA and Multiple Regression Analysis. The results of the research were as
follows: Aged sample different levels of education, occupation and income. There
are different opinions about purchasing products online statistically significant at the
0.05 level, but for different sex There were no differences in opinions on purchasing
products through online channels, and it was also found that online marketing mix
factor variables product, price, distribution channel and the aspect of personal
treatment affects the purchase of products through online channels. The factor of
online marketing mix in terms of marketing promotion and personalization, it did
not affect the purchase of products via online channels at a statistically significant

level of 0.05.
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