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Factors Influencing Farmer's Purchase Decision of Tractor in

Bueng Burap District Sisaket Province
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Abstract

A study of factors affecting the decision-making process of farmer's tractor purchase in Bueng Burap
District Sisaket Province The sample population is farmers in Bueng Burap District. In Sisaket Province, 400
samples were used by questionnaires as a tool to collect statistical data for data analysis such as percentage,
mean, standard deviation (SD) and inferential statistic to test the population hypothesis. and analyze the
relationship between variables By using the Pearson Product Moment Correlation Coefficient test statistic at a
statistically significant level of 0.05.

The results showed that sex, age, status, and family income per year and the amount of land held for
farming Different farmers have different overall tractor purchasing decisions. and education level number of
family members Characteristics of family farming of different farmers will have the same overall and
individual purchasing decision making process of tractors, marketing factors in terms of distribution channels
In terms of marketing promotion and overall marketing factors, it was related to the decision-making process
of tractor purchasing by farmers in regard to demand awareness.

Marketing factors: products, prices, distribution channels In terms of marketing promotion and
overall market factors, it was related to the decision-making process of farmer's tractor purchase in
information seeking.

Product Marketing Factors distribution channel In terms of marketing promotion and overall market
factors, there was a correlation with farmers' decision to purchase tractors in the evaluation of alternatives.

Marketing factors for distribution channels In terms of marketing promotion and overall marketing
factors, it is related to the decision-making process of tractors purchase by farmers.

Marketing factors for distribution channels In terms of marketing promotion and overall market

factors, it was related to the decision-making process of farmer's tractor in post-purchase evaluation.
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