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FACTORS AFFECTING THE DECISION TO PURCHASE PRODUCTS THROUGH
THE SHOPEE APPLICATION IN KANTHROM SUB-DISTRICT, KHUNHAN

DISTRICT, SISAKET PROVINCE
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Abstract
This research has the following objectives: 1) To study the demographic characteristics, gender, age,

educational level, occupation and monthly income affecting the decision to purchase products through the
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Shopee Application in Kanthrom Sub-district, Khun Han District, Sisaket Province. 2) To determine the
marketing mix factors affecting the decision to purchase products through the Shopee Application in
Kanthrom Sub-district, Khun Han District, Sisaket Province. The sample in this research were a total of
368 people in Kanthrom Sub-district, Khun Han District, Sisaket Province. A questionnaire was used as a
data collection tool. The statistics used in this research were frequency distribution, percentage, mean,
standard deviation, independent sample t-test, One-way ANOVA, and multiple regression analysis. The
findings in this research indicated as follows: The majority of the respondents were females aged 45 years
and over, attained a high school education/vocational certificate, worked as farmers, and earned monthly
incomes less than 10,000 baht. The overall marketing mix factors affecting the decision to purchase
products through the Shopee Application in Kanthrom Sub-district, Khun Han District, Sisaket Province
were at the highest level.

The results of the hypothesis testing indicated as follows: The different demographic characteristics
including gender, age, education level, occupation, and monthly income indifferently affected the decision
to purchase products through the Shopee Application in Kanthrom Sub-district, Khun Han District,
Sisaket Province. And the marketing mix factors in terms of product, price, place (distribution channel)
and promotion (marketing promotion) differently affected the decision to purchase products through the

Shopee Application.
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