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MUANG SAM SIP DISTRICT UBONRATCHATHANI PROVINCE
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Abstract

The purpose of this research was to study the marketing mix (7P's) that affect customers'
purchasing decision at Cafe Amazon in Por Ubonthaveesup Limited Partnership Muang Sam Sip District
Ubonratchathani Province is quantitative research By collecting data from a sample group who is a
customer at Cafe Amazon in Por Ubonthaveesup Limited Partnership Muang Sam Sip District
Ubonratchathani Province, 142 people using a questionnaire that tested for content validity (Reliability)
by coefficients. Alpha Cronbach (Cronbach's Alpha), total equal to 0.9560, is a tool for collecting
statistical data used in analysis, including frequency, percentage, mean and standard deviation. The
hypothesis was tested by analyzing the correlation coefficient test statistics between the independent and
dependent variables. Pearson Product Moment Correlation was used at a statistical significance level of
0.05 and Multiple Regression Analysis.

The results showed that most of the respondents were female, 73 people, representing 51.40
percent, most of them aged 20-29 years, 105 people, representing 73.90 percent, having a bachelor's
degree or equivalent, 81 people, representing one hundred. 57.00 per person with single status, 83 people,
representing 58.50 percent with monthly income less than or equal to 10,000 baht, 44 people, representing
31.00% and careers as government officials / government employees / state enterprises, 44 people,
representing 31.00%. Factors in the market mix (7P's) are product, price, aspect distribution channel

marketing promotion, staff, service process and the physical environment. It was found that, in general,
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customers at Cafe Amazon in Por Ubonthaveesup Limited Partnership Muang Sam Sip District
Ubonratchathani Province There are opinions at a high level. The mean was 3.69. When classified by side,
it was found that the aspects with the highest average values were the product aspect and the service
process aspect. The mean was equal to 3.70, followed by the physical environment. with an average of
3.69 in terms of price, personnel or employees and distribution channels with an average of 3.68 and
marketing promotion with a mean of 3.65 respectively and in the part of the customer's purchase decision
at Cafe Amazon in Por Ubonthaveesup Limited Partnership Muang Sam Sip District Ubonratchathani
Province There were opinions at a high level with an average of 3.69.

The results of the hypothesis test revealed that the marketing mix (7P's) that affect customers'
purchasing decision at Cafe Amazon in Por Ubonthaveesup Limited Partnership Muang Sam Sip District
Ubonratchathani Province at the statistical significance level of 0.05 when considering the significant
independent variable that relates to customers' purchase decisions at Cafe Amazon in Por Ubonthaveesup
Limited Partnership Muang Sam Sip District Ubonratchathani Province, including marketing promotion
and the service process with values equal to 0.010 and 0.011 respectively.

Keyword: marketing mix (7P's), purchasing decision
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